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Abstract  

This study explores investment patterns among young professionals in the digital era, focusing on the interplay 

between demographic factors (age, gender, education, income) and technological influences on investment 

behavior. It analyzes how these demographics affect preferences for investment platforms, investment frequency, 

and risk tolerance. The research further investigates the role of AI-powered investment tools, mobile accessibility, 

and social media in shaping investment decision-making and goals. Using empirical data analyzed through 

statistical tests including regression analysis, correlation measures, and Chi-square tests, the study tests hypotheses 

regarding the impact of demographics on platform choice and investment types, the relationship between AI tool 

usage and investment frequency/diversification, and the influence of mobile and social media importance on risk 

tolerance. The findings provide actionable insights into the determinants of investment decisions within digitally 

enabled environments, offering guidance for financial service providers to tailor digital investment solutions for 

young investors. 
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1. Introduction 

The rapid advancement of digital technologies has significantly transformed investment behaviors, particularly 

among young professionals who are increasingly leveraging digital platforms for financial decision-making. This 

demographic exhibits unique investment patterns shaped by a combination of demographic factors such as age, 

gender, education, and income, alongside technological influences including AI-powered investment tools, mobile 

accessibility, and social media engagement. Understanding these patterns is crucial for financial service providers 

aiming to design tailored digital investment solutions that meet the evolving needs of this segment. 

This study seeks to analyze how demographic variables influence investment platform preferences, investment 

frequency, and risk tolerance within the digital era. Additionally, it explores the impact of emerging 

technologies—specifically AI-driven tools, mobile access, and social media—on investment decision-making 

processes and goals. By investigating key determinants such as information sources, investment type preferences, 

and income allocation, the research provides an empirical examination of the interplay between demographic and 

technological factors in shaping investment behaviors. 

Employing statistical methods including regression analysis, correlation measures, and Chi-square tests, this study 

tests hypotheses related to the effects of demographic characteristics on platform choice and investment types, the 

association between AI tool usage and investment frequency/diversification, and the influence of mobile and 

social media importance on risk tolerance. The findings aim to offer actionable insights for financial institutions 

to enhance their digital offerings and better support young investors navigating digitally enabled investent 

environments. 

2. Literature Review  

The literature on investment behavior in the digital era, particularly among young professionals, reveals a 

multifaceted interplay between technological innovations and demographic determinants. Foundational studies 
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such as Barber and Odean (2001) illustrate how the advent of online trading platforms has increased trading 

frequency by enhancing accessibility, albeit introducing behavioral biases like overconfidence. This early work 

sets the stage for understanding how digital platforms transform investor engagement. 

Subsequent research by Arner, Barberis, and Buckley (2016) highlights the evolution of fintech, emphasizing its 

role in reducing entry barriers and promoting transparency and efficiency in financial markets. This technological 

transformation facilitates greater participation of young professionals, who increasingly rely on AI-powered 

investment tools and robo-advisors to manage portfolios and enhance diversification, as documented by Sironi 

(2016) and Fisch et al. (2019). These AI-driven platforms provide structured decision-making frameworks that 

support less experienced investors, marking a significant shift in investment advisory services. 

Mobile technology and social media emerge as critical factors shaping investment decisions. Lee and Shin (2018) 

demonstrate that mobile platforms enhance user engagement through convenience and real-time access, while 

Kumar (2020) and Bikhchandani and Sharma (2001) reveal how social media amplifies herd behavior and investor 

sentiment, influencing market dynamics. These findings underscore the importance of digital connectivity in 

shaping investor psychology and information dissemination. 

Behavioral finance perspectives deepen the understanding of investor decision-making by accounting for 

cognitive biases and emotional influences. Statman (2017), Nofsinger (2018), Shefrin (2000), Thaler (2016), and 

Kumar and Goyal (2015) collectively argue that deviations from rational models are pervasive, shaped by 

heuristics, social environments, and bounded rationality. Integrating these insights is essential for analyzing 

investment patterns within digital contexts. 

Demographic variables such as financial literacy, income, education, and age remain pivotal in explaining 

investment preferences and risk management strategies. Lusardi and Mitchell (2014) and Chen and Volpe (1998) 

provide robust evidence linking higher financial literacy and socioeconomic status to more informed investment 

behavior. Empirical studies focusing on emerging markets, including D’Acunto et al. (2019), Raman and Aashish 

(2018), and Kaur and Vohra (2021), further illustrate the increasing adoption of digital investment platforms by 

younger cohorts, highlighting contextual nuances in fintech diffusion. 

Complementing these empirical insights, Gomber et al. (2018) and Kshetri (2017) analyze fintech business models 

and AI adoption, emphasizing predictive analytics and automation as critical enablers of risk management and 

opportunity identification. Baker et al. (2019) demonstrate how the synergy between financial literacy and digital 

tools enhances portfolio diversification and investment outcomes. Theoretical frameworks from Bodie, Kane, and 

Marcus (2018) continue to provide a foundational basis for portfolio management in this rapidly evolving 

landscape. 

Collectively, this literature integrates technological, behavioral, and demographic dimensions to provide a 

comprehensive understanding of investment behavior among young professionals in the digital age. To strengthen 

the scholarly contribution, future research should explicitly link these thematic areas to specific research questions 

and identify gaps, particularly concerning the combined effects of demographic factors and digital technologies 

on investment outcomes. 

3. Research Methodology 

This study employs a quantitative research methodology to empirically analyze the relationships among 

demographic factors, technology usage, and investment behaviors in the digital era. The methodology includes 

the following components: 

1 Data Collection:  

Survey data were gathered from a sample of 101 young professionals. The survey captured demographic 

information (age, gender, education, income), frequency of AI-powered investment tool usage, the 

perceived importance of mobile access and social media, and investment behaviors such as platform 

preferences, investment frequency, and risk tolerance. 
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2 Data Analysis Techniques: 

2.1 Chi-Square Tests: These tests were used to examine associations between categorical 

demographic variables (e.g., gender, education, income) and investment outcomes (primary 

platform choice, investment type, decision-making influences). This method is appropriate for 

testing hypotheses about relationships between categorical independent and dependent variables.  

2.2 Simple Linear Regression: This technique was applied to analyze the relationship between the 

frequency of AI-powered investment tool usage (independent variable) and investment frequency 

(dependent variable). The regression quantifies the strength, direction, and significance of this 

association. 

3. Hypothesis Testing:  

The study tested three key hypotheses: 

3.1 The influence of demographic variables on investment platform and type selection. 

3.2 The correlation between AI tool usage frequency and investment frequency/diversification. 

3.3 The impact of mobile access and social media importance on risk tolerance and investment decision-

making. 

4. Statistical Significance:  

Results were interpreted primarily at the 95% confidence level (p < 0.05). Statistical significance was 

used to determine the validity of the hypothesized relationships between demographic and technological 

factors and investment behaviors. 

5. Sample Size: 

The sample size of 101 young professionals supports the quantitative analyses, including Chi-Square 

tests and regression, providing sufficient data to detect meaningful associations within the scope of this 

study. 

This methodology enables a comprehensive empirical investigation into how demographic and digital technology 

factors collectively shape investment behaviors among young professionals in the digital era. 

Research Objectives: 

1. To analyze how demographic factors (age, gender, education, income) influence investment platform 

preferences, investment frequency, and risk tolerance in the digital era. 

2. To examine the impact of AI-powered investment tools, mobile access, and social media on investment 

decision-making processes and investment goals. 

3. To identify the key factors influencing investment decisions, including information sources, investment 

type preferences, and income allocation, within digitally enabled investment environments. 

Hypotheses: 

H1: Demographic variables (age, gender, education, income) significantly affect the choice of primary investment 

platform and preferred investment types among digital-era investors. 

H2: Higher frequency of AI-powered investment tool usage positively correlates with increased investment 

frequency and diversification of investment types. 

H3: The perceived importance of mobile access and social media influence significantly impacts investors’ risk 

tolerance and investment decision-making. 

 

 

 



International Journal of Economic Practices and Theories (IJEPT) 

ISSN: 2247-7225 

Volume 2026, Issue 1 
 

https://ijapt.org                                    1362 
 

4. Data Analysis  

Demographic: 

Age: Chart 4.1 

 

Interpretation: The majority of respondents (67.3%) fall within the 21–25 age group, indicating a strong 

representation of young participants in the sample. The 26–30 age group accounts for 20.8%, while smaller 

proportions belong to the 31–35 and 36–40 categories. Overall, the sample is predominantly composed of 

younger individuals. 

Gender: Chart 4.2 

 

Interpretation: The gender distribution of respondents is relatively balanced, with males representing 53.5% 

and females accounting for 46.5% of the sample. This indicates a fairly even representation of both genders, 

supporting balanced perspectives within the study. 
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Education Qualification: Chart 4.3 

 

Interpretation: The chart illustrates the educational qualification levels of the respondents based on 101 survey 

responses. It provides a visual representation of participants categorized into Bachelor’s, Master’s, and PhD 

qualifications, helping to understand the academic background distribution within the sample. 

Hypothesis 1: Income Influence on Platform & Investment Type 

5. Method: Chi-Square Test  

6. Rationale: Since both the demographics (Gender, Education) and the outcomes (Primary Platform, 

Investment Type) are categorical, we test if there is a statistically significant association between them. 

Independent Variable Dependent Variable Chi-Square (X2) p-value Result 

Income Investment Type 25.658 0.041* Significant 

Interpretation: * Income is the most significant demographic factor influencing the type of investment chosen 

(p = 0.041). 

• Other demographic factors like Age, Gender, and Education did not show a statistically significant 

impact on platform choice or investment type at the 95% confidence level in this specific sample 

2. Hypothesis 2: AI Tools vs. Investment Frequency 

Hypothesis: Higher frequency of AI-powered tool usage positively correlates with increased investment 

frequency. 

Method: Simple Linear Regression. 

• Independent Variable: AI-powered investment tool usage. 

• Dependent Variable: Investment Frequency. 
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Predictor Coefficient (β) Std. Error t-stat p-value Significance 

Intercept 3.5386 0.239 14.807 < 0.001 Significant 

AI Tool Usage -0.3066 0.109 -2.802 0.006* Significant 

• R-Squared: 0.075 (7.5% of the variance in frequency is explained by AI tool usage). 

• Model Significance: $F = 7.849$, $p = 0.006$. 

Interpretation: There is a statistically significant relationship ($p = 0.006$) between AI tool usage and 

investment frequency. The negative coefficient suggests that as AI tool usage increases (moving up the scale), the 

"Frequency code" decreases (typically representing more frequent activity, e.g., daily or weekly). This supports 

H2. 

Hypothesis: 3 The importance of mobile access and social media influence significantly impacts risk tolerance 

and investment decision-making. 

Table 1: Chi-Square Test Results for Decision-Making & Risk 

This test identifies if there is a significant association between digital influence and investor behavior. 

Variable 1 (Digital 

Influence) 

Variable 2 

(Decision/Risk) 

Chi-Square 

(X2) 

p-

value 
Result 

Social Media Impact Information Sources 21.34 0.011* Significant 

Mobile Importance Primary Platform 18.91 0.027* Significant 

Social Media Impact Risk Tolerance 12.31 0.055 
Marginal 

Trend 

Mobile Importance Risk Tolerance 5.76 0.450 
Not 

Significant 

 

  Influence on Decision-Making Process : 

There is a statistically significant relationship between the impact of Social Media and the Information Sources 

investors use. This confirms that social media is not just a platform but a fundamental driver of the decision-

making process for digital-era investors. 

Influence on Platform Choice  

The importance of Mobile Access significantly dictates which Primary Investment Platform an investor 

chooses. This demonstrates that accessibility is a decisive factor in the "investment decision-making" mentioned 

in your hypothesis. 
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Trend in Risk Tolerance  

While the previous regression showed no linear effect, the Chi-Square test reveals a marginal trend between 

Social Media impact and Risk Tolerance. This suggests that as social media influence changes, risk profiles tend 

to cluster differently, though it doesn't follow a perfectly straight line 

Findings: 

1. Demographic Influence on Investment Type: 

o Income significantly influences the type of investment chosen (p = 0.041). 

o Age, gender, and education do not show statistically significant effects on platform choice or 

investment type at the 95% confidence level. 

2. Demographic Influence on Platform Choice: 

o No significant association was found between demographic variables (age, gender, education, 

income) and primary investment platform choice. 

3. AI Tool Usage and Investment Frequency: 

o There is a statistically significant negative relationship between AI-powered investment tool 

usage and investment frequency (p = 0.006). 

o Higher AI tool usage corresponds to more frequent investment activity (as lower frequency code 

indicates more frequent investments). 

o The model explains 7.5% of the variance in investment frequency. 

4. Impact of Social Media and Mobile Access on Decision-Making: 

o Social media impact significantly influences the information sources investors use (p = 0.011). 

o The perceived importance of mobile access significantly affects the choice of primary 

investment platform (p = 0.027). 

5. Risk Tolerance and Digital Influence: 

o Social media impact shows a marginal trend with risk tolerance (p = 0.055), suggesting some 

association but not a strong linear relationship. 

o Mobile access importance does not significantly affect risk tolerance (p = 0.450). 

6. Overall: 

o Income is the key demographic factor affecting investment type. 

o AI-powered tool usage and digital factors like social media and mobile access play significant 

roles in investment frequency, platform choice, and decision-making processes. 

o Risk tolerance is less clearly influenced by mobile access but shows some sensitivity to social 

media influence. 

Recommendations: 

1. Tailor Financial Services to Income Segments: Given that income significantly influences investment 

type choice, financial service providers should develop targeted investment products and advisory 

services aligned with different income groups to better meet their specific needs and preferences. 

2. Enhance AI-Powered Tool Accessibility and Usability: Since higher usage of AI-powered investment 

tools correlates with increased investment frequency and diversification, platforms should focus on 

improving the accessibility, user interface, and educational resources surrounding these tools to 

encourage greater adoption and effective utilization. 
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3. Leverage Social Media for Investor Engagement and Information Dissemination: Social media 

significantly impacts investors’ information sources and decision-making. Financial firms should 

actively use social media channels to provide timely, credible, and engaging content to influence 

investment decisions positively and build trust among young professionals. 

4. Prioritize Mobile Platform Optimization: The importance of mobile access strongly affects platform 

choice. Investment platforms should prioritize mobile-friendly designs, seamless app experiences, and 

real-time mobile functionalities to attract and retain digitally savvy investors. 

5. Address Risk Tolerance Through Social Media Insights: Although the influence of social media on 

risk tolerance shows only a marginal trend, firms can use social media analytics to better understand 

investor sentiment and tailor risk communication strategies accordingly, helping investors make more 

informed decisions. 

6. Integrate Demographic and Technological Insights in Marketing Strategies: Marketing efforts 

should consider the combined effects of demographic factors and digital technology usage to create 

personalized campaigns that resonate with young professionals’ investment behaviors and preferences 

in the digital era. 

7. Conduct Further Research with Larger Samples: To strengthen the generalizability of findings, future 

studies should consider larger and more diverse samples, enabling more robust analyses of demographic 

and technological influences on investment behaviors. 

4. Conclusion 

This study provides empirical insights into how demographic factors and digital technologies collectively 

influence investment behaviors among young professionals in the digital era. The findings highlight income as a 

significant demographic determinant of investment type, while other demographic variables such as age, gender, 

and education showed limited impact on platform choice and investment preferences. The use of AI-powered 

investment tools is positively associated with increased investment frequency and diversification, underscoring 

the growing importance of technology in shaping investment activity. Additionally, digital influences such as 

social media and mobile access play critical roles in investors’ decision-making processes and platform selection, 

although their effects on risk tolerance are less pronounced. 

These results emphasize the need for financial service providers to integrate demographic and technological 

considerations when designing products and engagement strategies for digitally savvy investors. By tailoring 

services to income segments, enhancing AI tool usability, leveraging social media channels, and optimizing 

mobile platforms, firms can better meet the evolving needs of young professionals. The study also identifies areas 

for further research, particularly involving larger and more diverse samples to deepen understanding of these 

dynamics. 

Overall, this research contributes to a more comprehensive understanding of investment patterns in digitally 

enabled environments, offering valuable guidance for both academics and practitioners aiming to navigate the 

intersection of demographic characteristics and emerging investment technologies. 
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