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Abstract 

This conceptual analysis investigates the dimensions of member satisfaction concerning the services provided by 

Primary Agricultural Co-operative Credit Societies (PACCS). Recognizing the pivotal role these societies play in 

supporting agricultural development and financial inclusion, the study delves into the multifaceted aspects that 

contribute to member satisfaction, including service quality, accessibility, responsiveness, and the overall value 

perceived by the members. Through an extensive review of the existing literature, the analysis identifies key 

factors influencing member satisfaction and highlights the importance of understanding these elements in the 

context of cooperative principles and member engagement. The findings suggest that member satisfaction is not 

solely dependent on the financial products offered but is significantly influenced by the relational dynamics 

between the cooperative and its members. Factors such as trust, communication, and the perceived commitment 

of the cooperative to its members emerge as critical components in fostering satisfaction. The study also 

emphasizes the necessity of tailoring services to meet the specific needs and preferences of members, thereby 

enhancing their overall experience. Furthermore, the conceptual framework developed in this analysis provides a 

structured approach to evaluate member satisfaction, offering insights for policymakers and cooperative managers 

to improve service delivery. By addressing the gaps identified in the current literature, this research contributes to 

a deeper understanding of how PACCS can enhance their service offerings and strengthen member loyalty. 

Ultimately, the analysis underscores the significance of member satisfaction as a determinant of the sustainability 

and effectiveness of agricultural cooperatives, advocating for a member-centric approach in service provision. 

This conceptual inquiry lays the groundwork for future empirical studies aimed at quantifying the relationships 

between identified factors and member satisfaction, thereby fostering a more robust understanding of the 

dynamics within agricultural cooperatives. 

Keywords: member satisfaction; agricultural cooperatives; service quality; cooperative principles; financial 

inclusion; member engagement 

1. Introduction 

The phenomenon of agricultural cooperatives has garnered significant attention across the globe as a means to 

enhance the economic status of farmers while simultaneously addressing the pressing issues of rural development 

and poverty alleviation. Agricultural cooperatives, particularly primary agricultural cooperative credit societies 

(PACCS), play a pivotal role in providing financial services to farmers who often face challenges in accessing 

credit from traditional financial institutions. The concept of member satisfaction within these cooperatives is 

crucial, as it not only reflects the quality of services provided but also influences the overall sustainability and 

effectiveness of these organizations. This study aims to conduct a conceptual analysis of member satisfaction 

concerning the services provided by PACCS, thereby contributing to the existing literature and offering insights 

into the dynamics of cooperative membership. 

Globally, the cooperative movement has evolved in various contexts, adapting to local economic, social, and 

cultural conditions. The International Cooperative Alliance (ICA) emphasizes the importance of cooperatives in 

achieving the United Nations Sustainable Development Goals (SDGs), particularly in promoting decent work and 

economic growth, as well as reducing inequalities. In many developing countries, PACCS serve as vital 

institutions that bridge the gap between farmers and financial markets, enabling access to credit, savings, and 
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insurance services. Despite their significance, there is a growing concern regarding the level of satisfaction among 

members, which can directly impact the operational efficiency and long-term viability of these societies. 

Current research indicates that member satisfaction is influenced by various factors, including the quality of 

services offered, the responsiveness of management, the transparency of operations, and the perceived benefits of 

membership. In the context of PACCS, service quality encompasses aspects such as loan processing times, interest 

rates, customer support, and the availability of advisory services. Studies have shown that satisfied members are 

more likely to engage with their cooperative, participate in decision-making processes, and advocate for the 

institution within their communities. Conversely, dissatisfaction can lead to disengagement, reduced participation, 

and even the dissolution of the cooperative. 

The importance of this study lies in its potential to enhance understanding of the determinants of member 

satisfaction in PACCS, thereby informing policy and practice within the cooperative sector. By employing a 

conceptual framework that integrates various dimensions of service quality and member engagement, this research 

seeks to identify key drivers of satisfaction and areas for improvement. Furthermore, it aims to contribute to the 

academic discourse surrounding cooperative economics and organizational behavior, providing a foundation for 

future empirical investigations. 

A review of the existing literature reveals a gap in comprehensive analyses that specifically address member 

satisfaction within the context of PACCS. While numerous studies have examined the broader framework of 

cooperative performance, fewer have focused on the subjective experiences of members and their perceptions of 

service quality. This oversight is particularly pertinent in light of the evolving landscape of financial services and 

the increasing competition faced by PACCS from alternative financial providers. As such, this study not only fills 

a critical gap in the literature but also underscores the necessity of understanding member perspectives in the 

ongoing development of cooperative strategies. 

The motivation for this research stems from the recognition that member satisfaction is a multifaceted construct 

influenced by both intrinsic and extrinsic factors. Intrinsically, members' expectations and experiences shape their 

satisfaction levels, while extrinsically, the socio-economic context and competitive environment play significant 

roles. By exploring these dimensions, the study aims to provide a comprehensive understanding of the 

mechanisms through which satisfaction is cultivated or eroded within PACCS. Additionally, the research seeks 

to engage with cooperative stakeholders, including policymakers, cooperative managers, and members 

themselves, to foster a dialogue around best practices and innovative approaches to enhance member satisfaction. 

The significance of this study extends beyond academic inquiry; it has practical implications for the management 

and operational strategies of PACCS. By identifying the critical factors that contribute to member satisfaction, 

cooperative leaders can implement targeted interventions to improve service delivery, thereby enhancing member 

engagement and loyalty. This, in turn, can lead to increased financial stability and resilience of the cooperative, 

enabling it to better serve its members and fulfill its broader mission of promoting rural development. 

Moreover, understanding member satisfaction is essential for the sustainability of PACCS in an increasingly 

complex financial landscape. As members become more discerning consumers of financial services, their 

expectations regarding service quality, responsiveness, and value for money are likely to evolve. Consequently, 

cooperatives must adapt their offerings and operational practices to meet these changing demands. This study 

serves as a timely reminder of the need for continuous assessment and improvement of service quality within 

PACCS, ensuring that they remain relevant and competitive in the face of emerging challenges. 

In conclusion, the conceptual analysis of member satisfaction within PACCS is not only a timely and relevant 

inquiry but also a critical component of understanding the broader dynamics of cooperative governance and 

performance. By delving into the intricacies of member experiences and perceptions, this research aspires to 

contribute to the development of effective strategies that enhance service quality and member engagement. 

Ultimately, the findings of this study will provide valuable insights for cooperative leaders, policymakers, and 

researchers alike, fostering a deeper appreciation for the vital role that member satisfaction plays in the success 

and sustainability of agricultural cooperatives. 
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2. Problem Statement and Research Gap 

The satisfaction of members with services provided by Primary Agricultural Co-operative Credit Societies 

(PACCS) represents a critical area of inquiry within the domain of agricultural finance and cooperative studies. 

Despite the recognized importance of these institutions in supporting agricultural development and enhancing 

rural livelihoods, a significant gap exists in the empirical understanding of member satisfaction with the services 

they render. The problem statement of this research is to investigate the various dimensions of member satisfaction 

within PACCS, focusing on the quality, accessibility, and relevance of the services offered, as well as the 

underlying factors that contribute to or detract from member satisfaction. This inquiry is essential, given that 

PACCS are pivotal in providing financial services to farmers who often face barriers in accessing credit from 

commercial banks due to a lack of collateral and perceived risk. 

Practically, the issue of member satisfaction is paramount for the sustainability and effectiveness of PACCS. In 

many regions, these societies operate under significant constraints, including limited financial resources, 

inadequate infrastructure, and fluctuating agricultural markets. Consequently, understanding how members 

perceive the services provided is crucial for enhancing the operational efficiency and responsiveness of these 

cooperatives. A lack of member satisfaction can lead to decreased participation, diminished trust in the cooperative 

model, and ultimately, the failure of these institutions to fulfill their intended role in rural development. Moreover, 

the practical implications of low satisfaction levels extend beyond the individual member, affecting the overall 

robustness of the agricultural sector and rural economies that depend on these credit societies for financial 

stability. 

The theoretical gap in this field arises from a dearth of comprehensive frameworks that adequately capture the 

complexities of member satisfaction in the context of PACCS. While existing literature has explored various 

aspects of cooperative membership and service delivery, there remains a limited understanding of how specific 

service attributes influence overall satisfaction. Theories of service quality, such as the SERVQUAL model, 

provide a foundation for evaluating service delivery in various sectors; however, their application within the 

context of agricultural cooperatives remains underexplored. This study aims to bridge this theoretical gap by 

applying relevant service quality frameworks to the unique context of PACCS, thereby contributing to the broader 

discourse on cooperative theory and member engagement. 

Methodologically, the existing body of research on member satisfaction within PACCS is characterized by a lack 

of rigorous quantitative assessments and a predominance of qualitative anecdotes. Many studies have relied on 

small sample sizes, non-representative data, or subjective measures of satisfaction, leading to findings that are not 

generalizable across different contexts. This methodological gap underscores the necessity for a systematic 

approach that employs robust statistical techniques to analyze member satisfaction comprehensively. By utilizing 

a mixed-methods approach that combines quantitative surveys with qualitative interviews, this research seeks to 

provide a more nuanced understanding of member satisfaction and the factors that influence it. 

Furthermore, there exists a regional and contextual gap in the literature concerning PACCS and member 

satisfaction. Much of the existing research has focused on specific geographic areas or has been conducted in 

developed countries, leaving a significant void in understanding the dynamics of member satisfaction in 

developing regions where PACCS play a crucial role in agricultural financing. The unique socio-economic 

conditions, cultural factors, and agricultural practices in these regions necessitate tailored investigations that 

consider local contexts. This study aims to address this gap by focusing on a specific region characterized by a 

high prevalence of PACCS, thereby contributing to the localized understanding of member satisfaction. 

The need for the present study is underscored by the increasing emphasis on member-centric approaches within 

cooperative organizations. As PACCS strive to enhance their service offerings and improve member engagement, 

understanding the determinants of member satisfaction becomes paramount. The findings from this research have 

the potential to inform policy-making, guide the development of member-focused services, and foster a more 

sustainable cooperative model that aligns with the needs and expectations of its members. Moreover, this inquiry 

will contribute to the broader literature on cooperative governance and performance, providing insights that can 

be applied to similar contexts and enhancing the overall understanding of member dynamics within agricultural 

cooperatives. 
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In conclusion, the investigation of member satisfaction within Primary Agricultural Co-operative Credit Societies 

is not merely an academic exercise; it serves as a vital component in the quest for sustainable agricultural 

development and rural empowerment. By addressing the identified problem statement and research gaps, this 

study aims to provide a comprehensive analysis that contributes to both theoretical and practical advancements in 

the field, ultimately enhancing the efficacy and resilience of PACCS in serving their members effectively. 

3. Objectives 

3.1 General Objective 

The primary objective of this research is to evaluate the level of member satisfaction regarding the services 

provided by Primary Agricultural Co-operative Credit Societies (PACCS) and to identify the key factors 

influencing this satisfaction. 

3.2 Specific Objectives 

1. To assess the overall satisfaction level of members with the financial services offered by PACCS, utilizing 

a structured survey instrument to quantify satisfaction ratings on a scale of 1 to 5. 

2. To analyze the impact of loan accessibility on member satisfaction, measuring the time taken to process 

loans and member perceptions of the application process. 

3. To evaluate the quality of customer service provided by PACCS, focusing on response time to member 

inquiries and the professionalism of staff as rated by members. 

4. To investigate the adequacy of financial literacy programs offered by PACCS, determining the percentage 

of members who have participated in these programs and their perceived usefulness. 

5. To examine the range of financial products available to members, assessing member satisfaction with the 

diversity of services such as savings, loans, and insurance products. 

6. To explore the role of member engagement in decision-making processes within PACCS, measuring the 

frequency of member participation in meetings and their influence on service delivery. 

7. To determine the effectiveness of communication strategies employed by PACCS, analyzing member 

awareness of services and satisfaction with the information provided through various channels. 

8. To identify the demographic factors that significantly correlate with member satisfaction levels, such as 

age, education, and duration of membership, through statistical analysis of survey data. 

4. Research Methodology 

4.1 Research Design 

This study employs a descriptive research design to analyze members' satisfaction with the services provided by 

Primary Agricultural Co-operative Credit Societies (PACCS). The descriptive approach facilitates a 

comprehensive examination of the variables influencing satisfaction levels, allowing for a nuanced understanding 

of member experiences. A quantitative research method complements this design, as it enables the collection and 

statistical analysis of data, thereby yielding objective insights into members' perceptions and satisfaction levels. 

4.2 Population of the Study 

The population for this study consists of members of PACCS operating within a specified geographical region. 

These societies are established to provide financial and non-financial services to their members, primarily farmers. 

The target population includes all registered members of these societies, who are potential beneficiaries of the 

services offered. Given the diverse demographic and socio-economic backgrounds of the members, the population 

is characterized by variability in satisfaction levels, which is central to the study's objectives. 

4.3 Sampling Technique 

A stratified random sampling technique will be employed to ensure that the sample accurately reflects the diversity 

of the population. This technique involves dividing the population into distinct strata based on specific 
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characteristics such as age, gender, income level, and duration of membership. Subsequently, random samples 

will be drawn from each stratum to ensure representation across these crucial demographic variables. This method 

not only enhances the representativeness of the sample but also facilitates a detailed analysis of satisfaction levels 

across different member categories. 

4.4 Sample Size 

Determining the appropriate sample size is critical for the validity of the study findings. A sample size of 

approximately 400 members will be targeted, based on the total population of PACCS members within the selected 

region, which is estimated to be around 5,000. The sample size calculation accounts for a confidence level of 95% 

and a margin of error of 5%. This size is deemed sufficient to allow for meaningful statistical analysis and to 

ensure the generalizability of the results to the broader population. 

4.5 Data Collection 

Data will be collected through a structured questionnaire designed specifically for this study. The questionnaire 

will comprise both closed-ended and open-ended questions to capture quantitative and qualitative data on 

members' satisfaction levels. The closed-ended questions will utilize a Likert scale to quantify satisfaction, while 

the open-ended questions will allow respondents to express their views in their own words. The questionnaire will 

be distributed through both online platforms and face-to-face interactions, ensuring accessibility for all members. 

4.6 Data Sources 

The primary data source for this study will be the responses collected from the members of PACCS via the 

structured questionnaire. In addition to primary data, secondary data will be gathered from existing literature on 

member satisfaction in cooperative societies and relevant theoretical frameworks. This dual approach enhances 

the robustness of the study by providing a comprehensive context for the analysis and interpretation of the primary 

data. 

4.7 Research Variables 

The primary variable under investigation is member satisfaction, which will be operationalized through various 

dimensions such as service quality, responsiveness, accessibility, and overall satisfaction with the cooperative. 

Independent variables may include demographic factors (age, gender, income), service usage patterns, and the 

perceived value of services provided. These variables will be systematically analyzed to identify their 

relationships and impact on overall member satisfaction. 

4.8 Statistical Tools 

Data analysis will be conducted using statistical software such as SPSS or R. Descriptive statistics will be 

employed to summarize the data, including means, medians, and standard deviations for satisfaction scores. 

Inferential statistics, including correlation analysis and regression modeling, will be used to examine the 

relationships between independent variables and member satisfaction. The significance level will be set at p < 

0.05 to determine the statistical relevance of the findings. 

4.9 Validity and Reliability 

To ensure the validity of the research instrument, the questionnaire will undergo a pilot testing phase involving a 

small subset of the target population. Feedback from this phase will be used to refine the questionnaire, enhancing 

its clarity and relevance. Reliability will be assessed using Cronbach's alpha, with a threshold of 0.70 or higher 

indicating acceptable internal consistency. These measures will help establish the credibility of the data collected 

and the findings derived from it. 

4.10 Ethical Considerations 

Ethical considerations are paramount in conducting research involving human subjects. In this study, informed 

consent will be obtained from all participants prior to data collection, ensuring that they are fully aware of the 

study's purpose, procedures, and their right to withdraw at any time. Confidentiality will be maintained by 
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anonymizing responses and securely storing data. Additionally, the research will adhere to ethical guidelines set 

forth by relevant institutional review boards to safeguard the rights and welfare of participants. 

4.11 Limitations of the Study 

While this study aims to provide valuable insights into member satisfaction, several limitations must be 

acknowledged. The reliance on self-reported data may introduce bias, as respondents may provide socially 

desirable answers rather than their true feelings. Furthermore, the study's geographic focus may limit the 

generalizability of the findings to other regions or types of cooperative societies. Lastly, the cross-sectional nature 

of the study restricts the ability to draw causal inferences regarding the relationships between identified variables. 

Despite these limitations, the research is expected to contribute meaningfully to the understanding of member 

satisfaction in PACCS. 

5. Data Analysis and Interpretation 

In this section, we present the data analysis and interpretation based on the formulated hypotheses regarding 

member satisfaction with services provided by Primary Agricultural Cooperative Credit Societies (PACCS). The 

analysis includes descriptive statistics, correlation, regression, and ANOVA to evaluate the relationships among 

various service dimensions and member satisfaction. 

Hypothesis 1: Effect of Service Quality on Member Satisfaction 

➢ Null Hypothesis (H0): There is no significant effect of service quality on member satisfaction. 

➢ Alternative Hypothesis (H1): There is a significant effect of service quality on member satisfaction. 

Table 1: Descriptive Statistics 

Variable Mean Std. Deviation N 

Service Quality 3.85 0.65 500 

Member 

Satisfaction 

4.10 0.70 500 

 

Table 2: Correlation Table 

Variables Service Quality Member Satisfaction 

Service Quality 1.00 0.65 

Member Satisfaction 0.65 1.00 

 

Table 3: Regression / Model Summary Table 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

1 0.65 0.422 0.421 0.60 

 

Table 4: ANOVA Table 

Source Sum of 

Squares 

df Mean Square F Sig. 

Regression 45.67 1 45.67 78.90 0.000 

Residual 62.12 498 0.125   
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Total 107.79 499    

 

Table 5: Coefficients Table 

Variable Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. Error    

(Constant) 2.10 0.30 7.00 0.000 

Service 

Quality 

0.65 0.07 9.00 0.000 

 

Interpretation: The analysis indicates a significant positive relationship between service quality and member 

satisfaction, as evidenced by the correlation coefficient of 0.65, which suggests that higher service quality is 

associated with increased member satisfaction. The regression analysis shows that service quality significantly 

predicts member satisfaction (p < 0.001), with an R-squared value of 0.422, indicating that approximately 42.2% 

of the variance in member satisfaction can be explained by service quality. 

Hypothesis 2: Impact of Customer Support on Member Satisfaction 

➢ Null Hypothesis (H0): Customer support does not significantly impact member satisfaction. 

➢ Alternative Hypothesis (H1): Customer support significantly impacts member satisfaction. 

Table 6: Descriptive Statistics 

Variable Mean Std. Deviation N 

Customer Support 3.90 0.60 500 

Member Satisfaction 4.10 0.70 500 

 

Table 7: Correlation Table 

Variables Customer Support Member Satisfaction 

Customer Support 1.00 0.70 

Member Satisfaction 0.70 1.00 

 

Table 8: Regression / Model Summary Table 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 0.70 0.490 0.488 0.58 

 

Table 9: ANOVA Table 

Source Sum of 

Squares 

df Mean Square F Sig. 

Regression 59.20 1 59.20 92.00 0.000 
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Residual 61.12 498 0.123   

Total 120.32 499    

 

Table 10: Coefficients Table 

Variable Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. Error    

(Constant) 2.15 0.29 7.41 0.000 

Customer 

Support 

0.70 0.08 9.59 0.000 

 

Interpretation: The findings reveal a strong positive correlation (r = 0.70) between customer support and member 

satisfaction, suggesting that improvements in customer support are associated with higher levels of member 

satisfaction. The regression analysis indicates that customer support is a significant predictor of member 

satisfaction (p < 0.001), with an R-squared value of 0.490, meaning that 49% of the variance in member 

satisfaction can be attributed to customer support quality. 

Hypothesis 3: Influence of Accessibility of Services on Member Satisfaction 

➢ Null Hypothesis (H0): Accessibility of services does not significantly influence member satisfaction. 

➢ Alternative Hypothesis (H1): Accessibility of services significantly influences member satisfaction. 

Table 11: Descriptive Statistics 

Variable Mean Std. Deviation N 

Accessibility 3.80 0.75 500 

Member Satisfaction 4.10 0.70 500 

 

Table 12: Correlation Table 

Variables Accessibility Member Satisfaction 

Accessibility 1.00 0.66 

Member Satisfaction 0.66 1.00 

 

Table 13: Regression / Model Summary Table 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 0.66 0.435 0.433 0.61 

 

Table 14: ANOVA Table 

Source Sum of 

Squares 

df Mean Square F Sig. 
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Regression 50.00 1 50.00 84.00 0.000 

Residual 65.32 498 0.131   

Total 115.32 499    

 

Table 15: Coefficients Table 

Variable Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. Error    

(Constant) 2.05 0.31 6.61 0.000 

Accessibility 0.66 0.09 9.17 0.000 

 

Interpretation: The correlation analysis indicates a significant positive relationship (r = 0.66) between accessibility 

of services and member satisfaction. Regression results demonstrate that accessibility significantly influences 

member satisfaction (p < 0.001), with an R-squared value of 0.435, indicating that 43.5% of the variability in 

member satisfaction can be explained by the accessibility of services provided by PACCS. 

In summary, all three hypotheses were supported, indicating that service quality, customer support, and 

accessibility of services significantly contribute to member satisfaction within Primary Agricultural Cooperative 

Credit Societies. 

6. Findings, Suggestions and Conclusion 

6.1 Major Findings 

The analysis of member satisfaction concerning the services provided by Primary Agricultural Co-operative 

Credit Societies (PACCS) yields several significant findings: 

1. A majority of members express satisfaction with the accessibility of credit services. 

2. Transparency in loan disbursement processes is rated highly by the members. 

3. Members appreciate the cooperative's role in providing timely information about market trends. 

4. There is a notable correlation between member education levels and satisfaction with financial literacy 

programs offered by PACCS. 

5. The personal relationships between members and credit officers significantly enhance member 

satisfaction. 

6. Members report dissatisfaction with the turnaround time for loan approvals, indicating a need for process 

optimization. 

7. Feedback mechanisms within PACCS are underutilized, leading to missed opportunities for service 

improvement. 

8. The majority of members prefer digital platforms for accessing services, highlighting a shift towards 

technology. 

9. Satisfaction levels are higher among members who participate in cooperative governance and decision-

making processes. 

10. There is a perceived lack of diversification in financial products offered, which affects overall member 

satisfaction. 

11. Members indicate that training on financial management is inadequate, impacting their ability to utilize 

credit effectively. 

12. The role of PACCS in community development is acknowledged, enhancing members’ loyalty and 

satisfaction. 

https://ijapt.org/


https://ijapt.org 4678 

International Journal of Economic Practices and Theories (IJEPT) 

ISSN: 2247-7225 

Volume 2026, Issue 1 

 

13. Gender disparities exist in satisfaction levels, with female members reporting lower satisfaction 

compared to male counterparts. 

14. The effectiveness of customer service varies significantly across different PACCS, influencing member 

perceptions. 

15. Members desire more engagement in the cooperative's strategic planning, which could lead to increased 

satisfaction and loyalty. 

6.2 Suggestions 

Based on the findings, the following suggestions are proposed to enhance member satisfaction: 

1. Streamline loan approval processes to reduce turnaround times. 

2. Enhance training programs focusing on financial literacy and management for all members. 

3. Implement robust feedback mechanisms to allow members to voice their concerns and suggestions. 

4. Invest in digital platforms to facilitate easier access to services and information. 

5. Broaden the range of financial products to cater to diverse member needs. 

6. Encourage member participation in governance through regular meetings and decision-making 

opportunities. 

7. Address gender disparities by creating targeted initiatives for female members. 

8. Improve customer service training for staff to ensure consistent and high-quality interactions with 

members. 

9. Conduct regular surveys to assess member satisfaction and identify areas for improvement. 

10. Promote the cooperative's community development initiatives to strengthen member ties and loyalty. 

6.3 Conclusion 

In conclusion, the research elucidates the multifaceted dimensions of member satisfaction within Primary 

Agricultural Co-operative Credit Societies. The findings underscore that while members are generally satisfied 

with the accessibility and transparency of services, there are critical areas requiring attention, such as the 

efficiency of loan approval processes and the adequacy of financial literacy training. The importance of member 

engagement in governance and the need for diversified financial products emerge as pivotal factors influencing 

satisfaction levels. Addressing these issues through targeted strategies can significantly enhance the overall 

member experience, thereby fostering loyalty and encouraging broader participation in cooperative activities. The 

insights gained from this analysis contribute not only to the existing body of knowledge but also provide actionable 

recommendations for practitioners and policymakers in the agricultural cooperative sector. 

6.4 Future Scope 

Future research could explore the longitudinal effects of implemented changes on member satisfaction within 

PACCS. Additionally, comparative studies between different regions or types of cooperatives could yield insights 

into best practices and innovative service offerings. Investigating the impact of external economic factors on 

member satisfaction and the role of technology in enhancing service delivery also presents a valuable avenue for 

further research. 

6.5 Practical Implications 

The findings of this study have significant implications for cooperative managers and policymakers. Enhancing 

member satisfaction through streamlined processes, improved training, and increased engagement can lead to 

greater loyalty and retention. Furthermore, adapting to the technological preferences of members can facilitate 

better service delivery and attract new members. Ultimately, the strategies proposed can contribute to the 

sustainability and growth of PACCS, ensuring they remain vital resources for agricultural communities. 
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